The top 100
brands on
2022’s flyers
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~J| Selection
NS parameters

¥ PERIOD B COUNTRY
Year 2022 Italy

B MARKET B CHANNELS

Durable Goods Promotional Flyers Chains , Buying Groups, Hypermarkets,
Supermarkets, Cash&Carry,
HomeStores, Game Spec., IT Spec.

B MARKET M SOURCE
Qp3 Flyer Promoshare QPoint ® FLYER



https://www.qberg.com/definizione-canali-distributivi/
https://www.qberg.com/definizione-canali-distributivi/
https://www.qberg.com/cosa-sono-qp3-qp4/
https://www.qberg.com/soluzioni
https://www.qberg.com/soluzioni/monitoraggio-volantini/

Insights
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Top 100 represent
88.41% of
total activity

Top 5

16-100 / 26.63%
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Following
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20.08%

Top 5 account for
26.63% of
total activity

Unbranded
0.71%

Unbranded (nn)
is at 37th
position




Go to Brands




BRAND Qp3 SHARE |Rank Vs. PY POS BRAND Qp3 SHARE [Rank Vs. PY
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BRAND  Qp3 SHARE | Rank Vs. PY
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Flyer 100 word cloud
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Let’s keep

In touch

@ gberg.com

PX{ info@gberg.com

m it.linkedin.com/company/gberg

g twitter.com/gberg_gpoint

vimeo.com/qberg



https://www.qberg.com/
mailto:info@qberg.com
https://it.linkedin.com/company/qberg
https://twitter.com/qberg_qpoint
https://vimeo.com/qberg
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